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1. Begransad
klimatpaverkan

\\

Halten av
vaxthusgaser i
atmosfaren ska i
enlighet med FN:s
ramkonvention for
klimatférandringar
stabiliseras pa en
niva som innebar att
manniskans
paverkan pa
klimatsystemet inte
blir farlig.

7. Renewable energy

We will become energy
independent by being a
leader in renewable
energy and improving
energy efficiency in our
operations. By August
2020, we will produce as
much renewable energy
as we consume in our
operations.

e Invested EUR 1.5 billion in renewable energy since
2009, and committed another EUR 600 million in 2015.
By 2020, we aim to generate renewable energy
equivalent to all the energy we use, page 43

¢ All our Nordic operations became energy independent
in 2015, page 43

e Making residential solar panels affordable for our
customers, page 16

¢ Improving energy efficiency in our own operations,
page 45

12. Responsible
consumption

We strive to make all our
home furnishing
materials either
renewable, recyclable or
recycled. We take a lead
in turning waste into
resources. We will
develop reverse material
flows for waste material,
ensure key parts of our
range are easily recycled,
and take a stand for a
closed loop society.

¢ Using renewable, recycled and recyclable materials in
our products, page 34

¢ Converting to a circular economy, page 23

e Creating products that enable sustainable living, and
inspiring our co-workers and customers to live more
sustainable lives at home, page 12

13. Climate action

We are going all-in to
tackle climate change, for
example by committing
to produce as much
renewable energy as we

¢ Going all-in to tackle climate change across our value
chain, pages 13 and 42

¢ Advocating for strong policies on climate change and
supporting the transition to a low-carbon economy,
page 86
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consume in our ¢ Improving the sustainability of our operations, for
operations by 2020, and example by producing more renewable energy and
switching our entire improving energy efficiency, page 41
lighting range to LED. We | e Creating products and solutions to enable our
are joining with others to | customers to live a more sustainable life at home, page
take a stand and call for 12
positive change, and
inspiring others, including
our customers, to take
action.
2. Frisk luft Luften ska vara sa 3. Good health We want to inspire and * Promoting and enabling a more sustainable and healthy

ren att manniskors
halsa samt djur,
vaxter och
kulturvarden inte
skadas

enable our customers to
live a more sustainable
and healthy life at home.

life at home through our products and solutions, page 15

11.Sustainable cities
and communities

We take a lead, together
with our customers and
others in society, in re-
thinking the nature of
future homes and
communities to enable
attractive, affordable and
sustainable living.

e Reducing waste, increasing the amount we recycle
(page 50) and encouraging customers to recycle through
awareness raising and our products and solutions, pages
17 and 19

¢ Developing products and solutions to enable and
inspire people to create a more sustainable life at home,
page 12
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3. Bara naturlig
forsurning

b

i

De forsurande
effekterna av nedfall
och markanvandning
ska underskrida
gransen for vad mark
och vatten tal.

6. Clean water and
sanitation

We aim to become water
positive by promoting
water stewardship
throughout our value
chain. We contribute to
improved water
management in water
stressed areas where we
operate, focusing on both
water use and water
quality, and improving
access to clean water.

¢ Supporting our suppliers to improve their water
management and water treatment practices, page 38

¢ Reducing the amount of water we use in our own
operations, page 49

¢ Developing products that enable customers to reduce
water use, page 17

e Working with WWF on water projects in India and
Pakistan, page 30

15. Life on land

We take a lead in the
responsible sourcing of
raw materials. All of the
cotton and 61% of the
wood we use now come
from more sustainable
sources.

¢ Sourcing our key raw materials, like cotton and wood,
from more sustainable sources, page 24

¢ Using only FSC certified paper to produce our catalogue
—the world’s largest print run ever to be produced using
100% FSC certified paper, page 40

4. Giftfri miljo
A

Forekomsten av
amnen i miljéon som
har skapats i eller
utvunnits av
samhillet ska inte
hota manniskors
héalsa eller den
biologiska
mangfalden.

2. No hunger

We aim to enable and
encourage a more
balanced and healthy
diet, and we strive to
source our ingredients
from more sustainable
sources that are better
for people and the
planet.

¢ Responsible sourcing of ingredients for IKEA Food
products, and promoting sustainable farming practices,
page 31

¢ Offering healthier and more sustainable food products
for our customers and co-workers, page 15
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3. Good health

We want to inspire and
enable our customers to
live a more sustainable
and healthy life at home.

* Promoting and enabling a more sustainable and healthy
life at home through our products and solutions, page 15

6. Clean water and
sanitation

We aim to become water
positive by promoting
water stewardship
throughout our value
chain. We contribute to
improved water
management in water
stressed areas where we
operate, focusing on both
water use and water
quality, and improving
access to clean water.

¢ Supporting our suppliers to improve their water
management and water treatment practices, page 38

¢ Reducing the amount of water we use in our own
operations, page 49

¢ Developing products that enable customers to reduce
water use, page 17

e Working with WWF on water projects in India and
Pakistan, page 30

8. Good jobs and
economic growth

We contribute to a better
life for the people and
communities across our
value chain, from
supporting decent work
throughout our supply
chain, to being a great
place to work for our own
co-workers.

e Employing 163,600 co-workers around the world (page
54), and stimulating employment for millions of people
throughout our extended supply chain, page 60

¢ Improving environmental and social standards in our
supply chain through IWAY, our supplier code of conduct,
including respect for human rights and promoting safety
and health at work, page 60

» Assessing wages against the cost of living and extending
our approach to suppliers, page 69

¢ Improving working conditions for migrant workers and
home-based workers, pages 72 and 73
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* Promoting a diverse and inclusive workplace for all
through the IKEA Group Diversity and Inclusion
Approach, IKEA Women’s Open Network, IKEA LGBT+
project and Diversity & Inclusion Network, page 56

¢ Partnering with social enterprises who employ
vulnerable groups, so they can create independent and
sustainable incomes, page 74

12. Responsible
consumption

We strive to make all our
home furnishing
materials either
renewable, recyclable or
recycled. We take a lead
in turning waste into
resources. We will
develop reverse material
flows for waste material,
ensure key parts of our
range are easily recycled,
and take a stand for a
closed loop society.

¢ Using renewable, recycled and recyclable materials in
our products, page 34

¢ Converting to a circular economy, page 23

e Creating products that enable sustainable living, and
inspiring our co-workers and customers to live more
sustainable lives at home, page 12

14. Life below water

We promote sustainable
fisheries and aquaculture
by sourcing our fish and
seafood from responsible
sources.

¢ Sourcing the fish and seafood for our bistros,
restaurants and Swedish Food Markets responsibly, from
ASC or MISC sources, page 32
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15. Life on land

We take a lead in the
responsible sourcing of
raw materials. All of the
cotton and 61% of the
wood we use now come
from more sustainable
sources.

¢ Sourcing our key raw materials, like cotton and wood,
from more sustainable sources, page 24

¢ Using only FSC certified paper to produce our catalogue
—the world’s largest print run ever to be produced using
100% FSC certified paper, page 40

5. Skyddande
ozonskikt

Ozonskiktet ska
utvecklas sa att det
langsiktigt ger skydd
mot skadlig UV-
stralning.

3. Good health

We want to inspire and
enable our customers to
live a more sustainable
and healthy life at home.

¢ Promoting and enabling a more sustainable and healthy
life at home through our products and solutions, page 15

12. Responsible
consumption

We strive to make all our
home furnishing
materials either
renewable, recyclable or
recycled. We take a lead
in turning waste into
resources. We will
develop reverse material
flows for waste material,
ensure key parts of our
range are easily recycled,
and take a stand for a
closed loop society.

¢ Using renewable, recycled and recyclable materials in
our products, page 34

¢ Converting to a circular economy, page 23

* Creating products that enable sustainable living, and
inspiring our co-workers and customers to live more
sustainable lives at home, page 12
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Manniskors halsa
och den biologiska
mangfalden ska
skyddas mot skadliga
effekter av stralning.

3. Good health

We want to inspire and
enable our customers to
live a more sustainable
and healthy life at home.

* Promoting and enabling a more sustainable and healthy
life at home through our products and solutions, page 15

8. Good jobs and
economic growth

We contribute to a better
life for the people and
communities across our
value chain, from
supporting decent work
throughout our supply
chain, to being a great
place to work for our own
co-workers.

e Employing 163,600 co-workers around the world (page
54), and stimulating employment for millions of people
throughout our extended supply chain, page 60

¢ Improving environmental and social standards in our
supply chain through IWAY, our supplier code of conduct,
including respect for human rights and promoting safety
and health at work, page 60

» Assessing wages against the cost of living and extending
our approach to suppliers, page 69

¢ Improving working conditions for migrant workers and
home-based workers, pages 72 and 73

* Promoting a diverse and inclusive workplace for all
through the IKEA Group Diversity and Inclusion
Approach, IKEA Women’s Open Network, IKEA LGBT+
project and Diversity & Inclusion Network, page 56

¢ Partnering with social enterprises who employ
vulnerable groups, so they can create independent and
sustainable incomes, page 74
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7. Ingen Halterna av gédande | 6. Clean water and We aim to become water | e Supporting our suppliers to improve their water

overgddning

amnen i mark och
vatten ska inte ha
nagon negativ
inverkan pa
manniskors halsa,
forutsattningar for
biologisk mangfald
eller mojligheterna
till allsidig
anvandning av mark
och vatten.

sanitation

positive by promoting
water stewardship
throughout our value
chain. We contribute to
improved water
management in water
stressed areas where we
operate, focusing on both
water use and water
quality, and improving
access to clean water.

management and water treatment practices, page 38

¢ Reducing the amount of water we use in our own
operations, page 49

¢ Developing products that enable customers to reduce
water use, page 17

e Working with WWF on water projects in India and
Pakistan, page 30

14. Life below water

We promote sustainable
fisheries and aquaculture
by sourcing our fish and
seafood from responsible
sources.

¢ Sourcing the fish and seafood for our bistros,
restaurants and Swedish Food Markets responsibly, from
ASC or MSC sources, page 32

8. Levande sjoar
och vattendrag

Sjoar och vattendrag
ska vara ekologiskt
hallbara och deras
variationsrika
livsmiljoer ska
bevaras.

6. Clean water and
sanitation

We aim to become water
positive by promoting
water stewardship
throughout our value
chain. We contribute to
improved water
management in water
stressed areas where we
operate, focusing on both
water use and water

e Supporting our suppliers to improve their water
management and water treatment practices, page 38

¢ Reducing the amount of water we use in our own
operations, page 49

¢ Developing products that enable customers to reduce
water use, page 17

e Working with WWF on water projects in India and
Pakistan, page 30
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quality, and improving
access to clean water.

15. Life on land

We take a lead in the
responsible sourcing of
raw materials. All of the
cotton and 61% of the
wood we use now come
from more sustainable
sources.

¢ Sourcing our key raw materials, like cotton and wood,
from more sustainable sources, page 24

¢ Using only FSC certified paper to produce our catalogue
—the world’s largest print run ever to be produced using
100% FSC certified paper, page 40

9. Grundvatten
av god kvalitet

Grundvattnet ska ge
en saker och hallbar
dricksvattenforsorj-
ning samt bidra till
en god livsmiljo for
vaxter och djur i

sjoar och vattendrag.

6. Clean water and
sanitation

We aim to become water
positive by promoting
water stewardship
throughout our value
chain. We contribute to
improved water
management in water
stressed areas where we
operate, focusing on both
water use and water
quality, and improving
access to clean water.

¢ Supporting our suppliers to improve their water
management and water treatment practices, page 38

¢ Reducing the amount of water we use in our own
operations, page 49

¢ Developing products that enable customers to reduce
water use, page 17

e Working with WWF on water projects in India and
Pakistan, page 30

12. Responsible
consumption

We strive to make all our
home furnishing
materials either
renewable, recyclable or
recycled. We take a lead
in turning waste into
resources. We will

¢ Using renewable, recycled and recyclable materials in
our products, page 34

¢ Converting to a circular economy, page 23

¢ Creating products that enable sustainable living, and
inspiring our co-workers and customers to live more
sustainable lives at home, page 12
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develop reverse material
flows for waste material,
ensure key parts of our
range are easily recycled,
and take a stand for a
closed loop society.

15. Life on land

We take a lead in the
responsible sourcing of
raw materials. All of the
cotton and 61% of the
wood we use now come
from more sustainable
sources.

¢ Sourcing our key raw materials, like cotton and wood,
from more sustainable sources, page 24

¢ Using only FSC certified paper to produce our catalogue
—the world’s largest print run ever to be produced using
100% FSC certified paper, page 40

10. Hav i balans
samt levande
kust och
skargard

Vasterhavet och
Ostersjon ska ha en
langsiktigt hallbar
produktionsférmaga
och den biologiska
mangfalden ska
bevaras.

14. Life below water

We promote sustainable
fisheries and aquaculture
by sourcing our fish and
seafood from responsible
sources.

¢ Sourcing the fish and seafood for our bistros,
restaurants and Swedish Food Markets responsibly, from
ASC or MSC sources, page 32

15. Life on land

We take a lead in the
responsible sourcing of
raw materials. All of the
cotton and 61% of the
wood we use now come
from more sustainable
sources.

¢ Sourcing our key raw materials, like cotton and wood,
from more sustainable sources, page 24

¢ Using only FSC certified paper to produce our catalogue
—the world’s largest print run ever to be produced using
100% FSC certified paper, page 40

10


http://www.ikea.com/ms/sv_SE/pdf/yearly_summary/IKEA_Group_Sustainability_Report_FY16.pdf

IKEA koncernens koppling till de svenska

miljomalen

2016

De svenska Beskrivning av de Svenska miljomalens | IKEA koncernens Exempel pa vad IKEA koncernen & IKEA Foundation gor
miljomalen svenska miljomalen | koppling till FN:s koppling till FN:s globala

globala mal for mal for hallbar utveckling | Sidhdnvisningar:

hallbar utveckling IKEA Group Sustainability Report FY16
11. Myllrande Vatmarkernas 6. Clean water and We aim to become water | e Supporting our suppliers to improve their water
vatmarker ekologiska och sanitation positive by promoting management and water treatment practices, page 38

vattenhushallande
funktion i landskapet
ska bibehallas och
vardefulla vatmarker
bevaras for
framtiden.

water stewardship
throughout our value
chain. We contribute to
improved water
management in water
stressed areas where we
operate, focusing on both
water use and water
quality, and improving
access to clean water.

¢ Reducing the amount of water we use in our own
operations, page 49

¢ Developing products that enable customers to reduce
water use, page 17

e Working with WWF on water projects in India and
Pakistan, page 30

15. Life on land

We take a lead in the
responsible sourcing of
raw materials. All of the
cotton and 61% of the
wood we use now come
from more sustainable
sources.

¢ Sourcing our key raw materials, like cotton and wood,
from more sustainable sources, page 24

¢ Using only FSC certified paper to produce our catalogue
—the world’s largest print run ever to be produced using
100% FSC certified paper, page 40

11
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12. Levande Skogens och 15. Life on land We take a lead in the ¢ Sourcing our key raw materials, like cotton and wood,
skogar skogsmarkens varde responsible sourcing of from more sustainable sources, page 24

for biologisk
produktion ska
skyddas samtidigt
som den biologiska
mangfalden bevaras
samt
kulturmiljovarden
och sociala varden
varnas.

raw materials. All of the
cotton and 61% of the
wood we use now come
from more sustainable
sources.

¢ Using only FSC certified paper to produce our catalogue
—the world’s largest print run ever to be produced using
100% FSC certified paper, page 40

13. Ett rikt
odlingslandskap

Odlingslandskapets
och jordbruks-
markens varde for
biologisk produktion
och livsmedels-
produktion ska
skyddas samtidigt
som den biologiska
mangfalden och
kulturmiljovardena
bevaras och starks.

2. No hunger

We aim to enable and
encourage a more
balanced and healthy
diet, and we strive to
source our ingredients
from more sustainable
sources that are better
for people and the
planet.

¢ Responsible sourcing of ingredients for IKEA Food
products, and promoting sustainable farming practices,
page 31

¢ Offering healthier and more sustainable food products
for our customers and co-workers, page 15

15. Life on land

We take a lead in the
responsible sourcing of
raw materials. All of the
cotton and 61% of the
wood we use now come
from more sustainable
sources.

¢ Sourcing our key raw materials, like cotton and wood,
from more sustainable sources, page 24

¢ Using only FSC certified paper to produce our catalogue
—the world’s largest print run ever to be produced using
100% FSC certified paper, page 40

12
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14. Storslagen
fjallmiljo

Fjallen ska ha en hog
grad av
ursprunglighet vad
galler biologisk
mangfald,
upplevelsevarden
samt natur- och
kulturvarden.

15. Life on land

We take a lead in the
responsible sourcing of
raw materials. All of the
cotton and 61% of the
wood we use now come
from more sustainable
sources.

¢ Sourcing our key raw materials, like cotton and wood,
from more sustainable sources, page 24

¢ Using only FSC certified paper to produce our catalogue
—the world’s largest print run ever to be produced using
100% FSC certified paper, page 40

15. God
bebyggd miljo

k

Stader, tatorter och
annan bebyggd miljo
ska utgora en god
och hédlsosam
livsmiljo samt
medverka till en god
regional och global
miljo.

6. Clean water and
sanitation

We aim to become water
positive by promoting
water stewardship
throughout our value
chain. We contribute to
improved water
management in water
stressed areas where we
operate, focusing on both
water use and water
quality, and improving
access to clean water.

¢ Supporting our suppliers to improve their water
management and water treatment practices, page 38

¢ Reducing the amount of water we use in our own
operations, page 49

¢ Developing products that enable customers to reduce
water use, page 17

e Working with WWF on water projects in India and
Pakistan, page 30

9. Innovation and
infrastructure

Sustainability drives
innovation and
transformational change
across our business, from
factories and farms, to
stores, customers’ homes
and our products’ end of
life.

e Working with our suppliers to improve resource and
energy efficiency, page 38

e Investing in sustainable technology and innovation
throughout our supply chain, page 41

13
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11. Sustainable cities
and communities

We take a lead, together
with our customers and
others in society, in re-
thinking the nature of
future homes and
communities to enable
attractive, affordable and
sustainable living.

e Reducing waste, increasing the amount we recycle
(page 50) and encouraging customers to recycle through
awareness raising and our products and solutions, pages
17 and 19

¢ Developing products and solutions to enable and
inspire people to create a more sustainable life at home,
page 12

12. Responsible
consumption

We strive to make all our
home furnishing
materials either
renewable, recyclable or
recycled. We take a lead
in turning waste into
resources. We will
develop reverse material
flows for waste material,
ensure key parts of our
range are easily recycled,
and take a stand for a
closed loop society.

¢ Using renewable, recycled and recyclable materials in
our products, page 34

¢ Converting to a circular economy, page 23

¢ Creating products that enable sustainable living, and
inspiring our co-workers and customers to live more
sustainable lives at home, page 12

16. Ett rikt vaxt-
och djurliv

Den biologiska
mangfalden ska
bevaras och nyttjas
pa ett hallbart satt,
for nuvarande och
framtida
generationer

11. Sustainable cities
and communities

We take a lead, together
with our customers and
others in society, in re-
thinking the nature of
future homes and
communities to enable

e Reducing waste, increasing the amount we recycle
(page 50) and encouraging customers to recycle through
awareness raising and our products and solutions, pages
17 and 19

¢ Developing products and solutions to enable and
inspire people to create a more sustainable life at home,
page 12
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attractive, affordable and
sustainable living.

12. Responsible
consumption

We strive to make all our
home furnishing
materials either
renewable, recyclable or
recycled. We take a lead
in turning waste into
resources. We will
develop reverse material
flows for waste material,
ensure key parts of our
range are easily recycled,
and take a stand for a
closed loop society.

¢ Using renewable, recycled and recyclable materials in
our products, page 34

¢ Converting to a circular economy, page 23

¢ Creating products that enable sustainable living, and
inspiring our co-workers and customers to live more
sustainable lives at home, page 12

13. Climate action

We are going all-in to
tackle climate change, for
example by committing
to produce as much
renewable energy as we
consume in our
operations by 2020, and
switching our entire
lighting range to LED. We
are joining with others to
take a stand and call for
positive change, and
inspiring others, including

¢ Going all-in to tackle climate change across our value
chain, pages 13 and 42

¢ Advocating for strong policies on climate change and
supporting the transition to a low-carbon economy,
page 86

¢ Improving the sustainability of our operations, for
example by producing more renewable energy and
improving energy efficiency, page 41

e Creating products and solutions to enable our
customers to live a more sustainable life at home, page
12
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our customers, to take
action.

14. Life below water

We promote sustainable
fisheries and aquaculture
by sourcing our fish and
seafood from responsible
sources.

e Sourcing the fish and seafood for our bistros,
restaurants and Swedish Food Markets responsibly, from
ASC or MISC sources, page 32

15. Life on land

We take a lead in the
responsible sourcing of
raw materials. All of the
cotton and 61% of the
wood we use now come
from more sustainable
sources.

¢ Sourcing our key raw materials, like cotton and wood,
from more sustainable sources, page 24

¢ Using only FSC certified paper to produce our catalogue
—the world’s largest print run ever to be produced using
100% FSC certified paper, page 40

Generations-
malet

Generationsmalet
innebar att
forutsattningarna
for att 16sa
miljéproblemen ska
nas inom en
generation.

2. No hunger

We aim to enable and
encourage a more
balanced and healthy
diet, and we strive to
source our ingredients
from more sustainable
sources that are better
for people and the
planet.

¢ Responsible sourcing of ingredients for IKEA Food
products, and promoting sustainable farming practices,
page 31

¢ Offering healthier and more sustainable food products
for our customers and co-workers, page 15

3. Good health

We want to inspire and
enable our customers to
live a more sustainable
and healthy life at home.

* Promoting and enabling a more sustainable and healthy
life at home through our products and solutions, page 15
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6. Clean water and
sanitation

We aim to become water
positive by promoting
water stewardship
throughout our value
chain. We contribute to
improved water
management in water
stressed areas where we
operate, focusing on both
water use and water
quality, and improving
access to clean water.

e Supporting our suppliers to improve their water
management and water treatment practices, page 38

¢ Reducing the amount of water we use in our own
operations, page 49

¢ Developing products that enable customers to reduce
water use, page 17

e Working with WWF on water projects in India and
Pakistan, page 30

7. Renewable energy

We will become energy
independent by being a
leader in renewable
energy and improving
energy efficiency in our
operations. By August
2020, we will produce as
much renewable energy
as we consume in our
operations.

¢ Invested EUR 1.5 billion in renewable energy since
2009, and committed another EUR 600 million in 2015.
By 2020, we aim to generate renewable energy
equivalent to all the energy we use, page 43

e All our Nordic operations became energy independent
in 2015, page 43

e Making residential solar panels affordable for our
customers, page 16

¢ Improving energy efficiency in our own operations,
page 45

8. Good jobs and
economic growth

We contribute to a better
life for the people and
communities across our
value chain, from
supporting decent work

e Employing 163,600 co-workers around the world (page
54), and stimulating employment for millions of people
throughout our extended supply chain, page 60

¢ Improving environmental and social standards in our
supply chain through IWAY, our supplier code of conduct,
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throughout our supply
chain, to being a great
place to work for our own
co-workers.

including respect for human rights and promoting safety
and health at work, page 60

¢ Assessing wages against the cost of living and extending
our approach to suppliers, page 69

e Improving working conditions for migrant workers and
home-based workers, pages 72 and 73

e Promoting a diverse and inclusive workplace for all
through the IKEA Group Diversity and Inclusion
Approach, IKEA Women’s Open Network, IKEA LGBT+
project and Diversity & Inclusion Network, page 56

¢ Partnering with social enterprises who employ
vulnerable groups, so they can create independent and
sustainable incomes, page 74

9. Innovation and
infrastructure

Sustainability drives
innovation and
transformational change
across our business, from
factories and farms, to
stores, customers’ homes
and our products’ end of
life.

e Working with our suppliers to improve resource and
energy efficiency, page 38

e Investing in sustainable technology and innovation
throughout our supply chain, page 41

11. Sustainable cities
and communities

We take a lead, together
with our customers and
others in society, in re-
thinking the nature of
future homes and
communities to enable

e Reducing waste, increasing the amount we recycle
(page 50) and encouraging customers to recycle through
awareness raising and our products and solutions, pages
17 and 19

¢ Developing products and solutions to enable and
inspire people to create a more sustainable life at home,
page 12
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attractive, affordable and
sustainable living.

12. Responsible
consumption

We strive to make all our
home furnishing
materials either
renewable, recyclable or
recycled. We take a lead
in turning waste into
resources. We will
develop reverse material
flows for waste material,
ensure key parts of our
range are easily recycled,
and take a stand for a
closed loop society.

¢ Using renewable, recycled and recyclable materials in
our products, page 34

¢ Converting to a circular economy, page 23

¢ Creating products that enable sustainable living, and
inspiring our co-workers and customers to live more
sustainable lives at home, page 12

14. Life below water

We promote sustainable
fisheries and aquaculture
by sourcing our fish and
seafood from responsible
sources.

e Sourcing the fish and seafood for our bistros,
restaurants and Swedish Food Markets responsibly, from
ASC or MSC sources, page 32

15. Life on land

We take a lead in the
responsible sourcing of
raw materials. All of the
cotton and 61% of the
wood we use nhow come
from more sustainable
sources.

¢ Sourcing our key raw materials, like cotton and wood,
from more sustainable sources, page 24

¢ Using only FSC certified paper to produce our catalogue
—the world’s largest print run ever to be produced using
100% FSC certified paper, page 40

19


http://www.ikea.com/ms/sv_SE/pdf/yearly_summary/IKEA_Group_Sustainability_Report_FY16.pdf

IKEA koncernens koppling till de svenska

miljomalen

2016

De svenska
miljomalen

Beskrivning av de
svenska miljomalen

Svenska miljomalens
koppling till FN:s
globala mal for
hallbar utveckling

IKEA koncernens
koppling till FN:s globala
mal for hallbar utveckling

Exempel pa vad IKEA koncernen & IKEA Foundation gor

Sidhdnvisningar:
IKEA Group Sustainability Report FY16

17. Partnerships for
the goals

By building collaborations
and partnerships with
other companies,
suppliers, NGOs and UN
bodies, we work towards
becoming people and
planet positive and
contributing to change in
society.

¢ Partnering with organisations to extend our impact
beyond our own business across many areas, from
climate change to migrant workers, page 84

¢ Partnering with others to take clear positions on the
issues that matter most, and advocating for stronger
climate policy, the transition to a low-carbon economy,
sustainable forestry, resource efficiency and waste
management, page 86
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